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How does beauty product advertising 
impact black females? 

There is a relationship between 
advertising and black female’s beauty 
consumption and feelings about beauty. 

Introduction
Advertising is a tool used to influence 
consumers to interact and purchase 
products. Research shows this is true for 
black beauty product purchases. In fact, 
scholars suggest that marketing strategies 
drive black beauty product purchases. This 
is an issue because the products 
advertised negatively impact the health of 
black women. It also portrays a false 
narrative of the standard for black beauty. 
Learning about this topic will educate black 
females and promote a more true image of 
black beauty.

Research Question

Hypothesis

Researchers conducted a survey on beauty 
discrimination concerning black females. 
Researchers created this survey using 
questions developed during an in class 
assignment. The survey consisted of 21 
questions. The first set captures the 
demographics of our survey respondents. 
The second includes questions identifying 
survey respondents’ community needs. The 
next set explores questions related to 
standards of beauty and marketing. 

Respondents were asked the following:
● Have you ever seen an image, ad, 

or person that made you feel less 
beautiful?

● Do you feel beautiful without the 
use of beauty products?

● Do you feel there are enough 
beauty product selections for 
black females?

Methods Results Discussion
With any study, there are limitations 
to consider. In our study, we 
experienced difficulty in finding a 
common topic between both 
researchers. We started the project 
with two different ideas, however, we 
combined our interests and found a 
common topic to explore. We also 
confronted challenges with our survey 
population and identifying a wider 
range of respondents. We also 
focused on Pittsburgh and were 
unable to capture wider audiences. 

Conclusion
In conclusion, the findings of this 
study will help black females 
interested in their beauty know that 
what is advertised may not be a 
truthful standard of beauty. The 
results from our study suggest that 
there is not sufficient truthful 
representation for black females 
when it comes to beauty products. 
Researchers should continue exploring 
where to identify positive black 
beauty standards and how to better 
reflect it in the community. In future 
studies, researchers should consider 
more questions relating to surveyors 
experiences with beauty products. 

Race 100% Black

Gender 100% Female

Age 34%  15 and under

Household Status 35% Single Parent Home

Household Income Unknown

71% have experienced discrimination 
involving a beauty product advertisement

66% believe there are insufficient beauty 
products for black females

60% have felt less beautiful after seeing 
an advertisement targeted at white women

51% wear makeup regularly 

30% became interested in make-up 
between the ages of 11 and 14


